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Is your experience with Internet sites and services better or worse than it was 10 years ago?

5.4%
My experience with Internet
sites and services is better
than it was 10 years ago

Not sure
I haven’t been on the
Internet that long

3.3%

61.8%

My experience with Internet
sites and services is the same

3.7%

My experience with Internet sites and
services is worse than it was 10 years ago

25.8%

Thinking about the Internet sites and services that you value most (e-mail, social networking,
entertainment, etc.), how are most of those sites and services funded?

30.7%

50.9%

Funded by advertising

Not sure

3.3%

Have some other funding mechanism

4.9%

Funded by nonprofit organizations

Funded by subscription fees paid
by me and other users

10.2%

Thinking about the sites and services that you visit that are free to use and funded by advertising, how many
of them would you continue to use if they required you to pay a subscription fee?
I'd pay to visit all the
free sites I currently use
I'd pay to visit most of the
free sites I currently use
I'd pay to visit less than
half of the free sites
I currently use

4.4%

7.6%

11.6% Not sure

4.4%

I'd pay to visit only a very
small number of the free
sites I currently use

I wouldn't pay for any
free site I currently use

57.8%

14.1%

How has the relevancy and usefulness of Internet ads changed in the past 10 years?

12.3% Not sure
Internet ads are more
relevant and useful than
they were 10 years ago

32.2%

16.1% They are less relevant and useful

35.1%

They are about the same

4.3% I haven’t been on the Internet that long

How would you like Internet advertising to evolve in the coming years?

Ads should be more
relevant to my interests

31.1%

36.5%

Ads should be more generic

19.0%

13.3%

Not sure

Ads shouldn’t change

What best describes how you chose your current Internet browser
(Chrome, Firefox, Internet Explorer, Safari, etc.)?

It was already installed on my
computer or the computer I use

A family member/friend/
employer installed it

8.7% Not sure

32.7%

6.5%

Other

3.8% Based on privacy settings

11.1%

8.0% Based on security settings
29.2%

Based on speed and/or performance

Is it appropriate for an Internet browser to favor its own business interests when it sets default browser
settings that determine which companies and Web sites can reach you?

Yes

20.4%

28.4%

51.1%

w ww

Not sure

No

What, if any, guidelines do you believe Internet advertisers currently operate under
when they use your Web surfing data to provide you relevant ads?
Internet advertisers can collect
whatever data they want and use
it however they want, and I have
no choice in the matter

15.9%

28.2%

Not sure

12.6%

Internet advertisers place some
limitations on what data they
collect, but I still have no
choice in the matter

28.0%
15.3%

Internet advertisers operate under binding
commitments that prevent them from
collecting or using certain sensitive data
(like medical and financial), and I can opt
out of having my data used for advertising
at any time with a couple of clicks

Internet advertisers can collect and use
whatever data they want, but I can opt out
of having my data used for advertising
at any time with a couple of clicks

Which, if any, of the following scenarios would make you more comfortable than you currently are with a
company using information about your Web surfing interests to show you relevant ads?
If all Web pages displaying these ads
included a simple, easy-to-use opt-out
option that lets me choose not to have
my data used for advertising
If companies providing ads based on
my interests were forbidden from
collecting or using any sensitive
financial or medical information

27.0%

Not sure

10.6%

16.3%

If companies providing ads based on my
interests were required to participate in
an enforcement program that could
publicly sanction them if they did not
meet their obligations

16.3%

21.8%

None of these options

All of these options

8.0%

How would it affect your feelings about receiving relevant advertising based on some of your Web surfing activity if the
companies providing the ads were required to: (1) Allow you, at any time, to opt out of having your information
collected and used to make ads more relevant based on your Web surfing interests; (2) Participate in enforcement
programs and submit to public sanctions if they fail to meet their obligations; (3) Ensure that they don't collect or use
any of your sensitive financial or medical data?

14.5%
Much more comfortable

Not sure

31.4%
4.7%

Much less comfortable

3.3% Somewhat less comfortable
Somewhat more comfortable

29.9%

16.2% It wouldn’t affect my feelings

Would you be more or less likely to click on an online ad that clearly displayed an icon (either on or next to the ad itself)
that informed you about ad-related information collection and provided you an opportunity to opt out?

Much more likely

20.3%

14.5%

Not sure

6.9% Much less likely
Somewhat more likely

31.0%

2.7%
24.6%

Somewhat less likely

It would have no effect on my decision

Source: Zogby Interactive Survey of 1,004 US Adults 10/17/13 – 10/18/13 Margin of Error +/- 3.2 Percentage Points.

